“WHAT NOT TO DO” VIDEO

PROFESSIONALISM

EMPLOYABILITY SKILLS

Directions:  Referring to your notes and class discussion over work ethics and professionalism, create a video that showcases scenarios in which professionalism is not evident.  At the end of the video, discuss with your audience what a true professional is.

Specific guidelines include:

· Video should be three to five minutes in length.

· Video needs to indicate at least five concepts of non-professional activities.

· Conclusion of the video highlights the mistakes in video.

· Content of a professional is not limited to the following:  clothing and appearance, the use of technology (phone/cell phone, email, pagers, internet etiquette, etc.), general etiquette, interviews, etc.

· Video needs to be professional looking and of high quality.

· Please refer to grading rubric for further guidelines.
VIDEO PROJECT

PROFESSIONALISM
Project Title: ________________________________

Team: _____________________________________

	CONTENT
	1
	2
	3

	Overall Effectiveness of Video

X3
	Video was not visually interesting.  Did not show much imagination. Did not convey information asked.
	Video was effective or appealing, but not both.
	Video was effective, informative, and appealing.

	Effectivess of Introduction

X3
	Viewer had little good reason to keep watching.
	Viewer was fairly well interested by the introduction.
	Viewer was hooked from the beginning of the video and kept interest throughout.

	Project Clarity

X3
	Many elements of the video were irrelevant to the overall message.  Viewer was not sure what the message was.
	Most elements of the video were relevant to the overall theme.  Events and messages were mostly clear and in order.
	All elements of the video were relevant to the overall theme.  Events and messages were in a clear and sensible order.

	Completion of Assignment

X5
	Few elements of the assignment were addressed satisfactorily.
	Most of the elements of the assignment were addressed satisfactorily. 
	All elements of the assignment were addressed satisfactorily.

	Indication of Thinking and Learning

X5
	There was little indication of imagination, creativity, research, and thoughtfulness in the video.
	Video showed a basic command of the subject, but lacked creativity and thoughtfulness.
	Video showed creativity, motivation, and critical-thinking.  The presenters clearly had an understanding of the topic, and did the necessary research.


